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NiGDE iLINDEKi TUKETiICILERIN SOSYO - DEMOGRAFIK
OZELLIKLERI iLE ORGANIK GIDALARA ILISKIN TUTUM VE
BIiREYSEL DEGERLERiI ARASINDAKI FARKLILIGIN
INCELENMESINE YONELIK BiR ARASTIRMA®
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Ozet

Tiiketicilerin sosyo — demografik ozellikleri ile organik gidalara iliskin tutumlan
ve bireysel degerler arasindaki farkhiligin  incelenmesi arastirmamin  amacini
olusturmaktadir. Calisma kuramsal olarak, Schwartz (1992) tarafindan ortaya konulan ve
temel olarak 10 yasam degerinden olusan degerler teorisi icerisindeki “evrenselcilik” ve
“lyilikseverlik” degerlerinin, organik gida satin alan tiiketiciler agisindan incelenmesine
dayanmaktadir. Daha once gelistirilen dlgeklere dayanarak hazirlanmig bir anket formu
Nigde ilinde 500 katilimciya yoneltilmistir. Sonuglar SPSS 13 paket programi araciligy ile
cesitli analizlere tabi tutulmugtur. Yapilan ¢alismada da gériilmiistiir ki, 40 yas alti, gelir
seviyesi 1000 YTL iizerinde olan, bir ya da iki ¢cocuklu aileler ve ézellikle bu grupta yer
alan Kadwinlar organik gida konusunda diger sosyo demografik ézelliklere sahip gruplara
gore daha duyarhdirlar. Organik gidaya yonelik olumlu imaj sahibi bireylerin ¢evreye
duyarly, kendiyle barisik, dogayla biitiinliik icerisinde olmak isteyen degerlere sahip
olduklar:  goriilmiistiir. Ayrica, bu bireylerin hosgoriilti, manevi degerlere sahip,
yardimsever, sorumluluk sahibi ve giizelliklerle dolu bir diinya isteyen bireylerin oldugu
sonucuna ulagilmistir.
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“A RESEARCH FOR THE EXAMINATION OF THE DIFFERENCES IN
CUSTOMERS ATTITUDE TOWARDS ORGANIC FOODS THEIR
DEMOGRAPHICAL CHARACTERISTICS AND INDIVIDUAL VALUES”

Abstract

The aim of this study is to examine customers’ attitude towards organic foods, and
their relationship with demographic and individual values. The study is based on
examination from the customers’ perspective of “universalism” and “goodness” which one
among the values of the value theory, consist of 10 life — value as developed Schwartz. A
questionnaire was applied to 500 participants. The data gathered by questionnaire were
analyzed by SPSS program. The research has shown those families under 40 years old, with
1 or 2 children and over 1000 NTL and especially women with these characteristic are
more sensitive toward organic foods than other socio — demographic groups. Individuals,
who are positive toward organic food, are sensitive to environment, self reconciled and
hold values friendly to the nature. Moreover these individuals are also tolerant, idealistic
charitable, responsible and wish a peaceful and beautiful world.
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